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Research on Regional Tourism Single-Channel Supply Chain Coordination

Based on Revenue Sharing Contracts

CHEN Jianshe, HU Yezhen, HONG Yiyu
( College of Economics and Management, Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: Due to the fact that tourism supply chain serves as an important driving force for the rapid development
of regional tourism economy, an analysis has been made of the profit distribution mechanism of centralized and
decentralized decision-making in the traditional tourism supply chain coordination mode by constructing a Stackelberg
Game Model of the revenue of tourist attractions and tourism companies, with the revenue sharing contract theory
introduced to study the optimization of tourism supply chain coordination in the single channel mode of cooperation
between a single tourism company and a scenic spot, followed by an application of numerical simulation methods for
verification. The results show that under the revenue-sharing mechanism, there is a negative correlation between the
wholesale price of scenic spot tickets and the retail price set by tourism companies and the revenue sharing coefficient;
in the case of a fixed parameter assignment, there is a unique maximum value for the overall profit of the tourism supply
chain under different coordination strategies, with the retail price of tickets and the overall profit of the tourism supply
chain increasing with the sensitivity of consumers to the level of promotion and service. In the case of a fixed parameter

assignment, the promotional investment level of tourism companies decreases with the increase of revenue sharing
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level, while the level of service investment of scenic spots increases with the increase of revenue sharing level.

Keywords: regional tourism; tourism supply chain; Stackelberg game model; supply chain coordination;

revenue sharing contract
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Fig. 1 Basic model of scenic tourism supply chain

B IXAE iR 55 BERE R, LASEIRIWE A A
WA, RN S R XRS5 . A ER R X H
BE, RXHERTER ., Btdey . iR 2 ik
G52 DT RPN IAS , i S A SR A S X
SR SIXOA, FOBRISASTHR 23 R A 5t XA o

Bl A R K KRI B R, MR X
FR I IH 22 H B, st XE L TR, R
RPN 98 R RAE R S X AL A )
THEPSR T IR Z A, FEN SR M A2 HENER
B A A R TR 2 mICRR o ARSI B S 2
RIS s PSR HERIE , A SOREASE Bk Ui L1 %
A A A A

RIS B A il L0y B rp A 28 0, LRI
PR R I T AR M TR SR B X TR
a5 XRS5 7K LR 28wl EAR ACH BRI, AR
e T S oR BRECH R 5 XTI 550 RS S XRS5 7K LA
Leitilfe 2 Al B A KPS DA A, TR 2 T AR
LA PR R PSR 77 5K S
23 BRETSRSHILTE

BEH FLIR AR N, BRI 2 WK R it 2
3 B BOR B R B, BIINTE M 2% i T 25
[FIZE R FA . 278 HADI 2 & 108 2R PP A e |
FIR VBN MO ILSet:, ASC5IE
TR ORI R E ALK LR S XRS5 K
SRR TS oK o (RBOZ IR B HELR T oK
PRECANT -

D=a—-bp+k(v;+v,)- (1)
e D RRIEL R ARIET R &, RIS IR 2%
BRI A B 5 o IR TR TS AR,
H a>0; b HHRIEH T & XM A% I BURREG p MR
TN ALV R A IS, Gl S TSRO & MR
TH BB X T EALACE IR S AP BURREG v, Wik
AR EAGKT v, X IRSF K-,
TR 2 ) ot X S Sl i A T AL T AR 55
A, BAAEDINHI v vyo FEFTERBARK G,

S5 DX T B AR X T S R M i T, B
XHLRM R 1, AR 5 R AR S X A5
HEMNGE, XEENHITRE, BEhp; HE, 1]
SEHER AN /NTEEN R Al i fices A E N
SHEM B 22 E AR EAABAIR s 5 X IEs R )
RIS A BT T B R ,  BAS Az B e A A
M55 WA . D Ui w AN 7 Flss XA AT o, 2
vy (1
7=(p-0D-C(»), (2)
,=(t—c)D-C(v,) (3)
A (2) (3) o Cv) MR UiE 2 vl Al X & AL
FIR 55 AT, $e A BAS 2 4% ATKF- 09 — Wk pR 8, B
C(r)=3 Bri(i=1,2), Jf pRAREL.
AN YA I A 1 ) e ik =0
=(p=c)D=C(v))=C(v,)- (4)
MAFEIRSL, RIEHE N BE A 8 I Dok AR e T
SKREYNAETEL, Bl p. ¢ v, vy D>0, [RITRECh . k.
B>0, FEBEE B AR R B RABET, AN e A L A A
BURNERECH 7, 7y, Hil R AR

3 RREBS

ML B30, MET SR ORI iR R
THFRBX, DA R HE N R R FRB A, =T
e DA S0 i e A 17 % ot % R 5 T A e e 2 B2 2 11
Jite e SRRy WM A ) 1A TS o S BRI A 1
Zhang K. J.' 25 ] Stackelrg 135 )5, @ r 4
PRI S RO SRAR Y, S BT PRI [ D3 1 i
PEp s AN o 2R AL N DSR40 5,
FH AR U 2 ) 5t X SR B AR BATKE F IR 95 48 A K
ey HIR, SR H S AR TR A
PR, TERRE A w2 MRS , XTI S
AT
3.1 HHRREESH

TEEPRIREE T, BRI 2 v A0 5 DXy
A, 25 SRR IR AL A AR B Ak T A AR
Ko MAEEARFNIE BT ET EEEN p. BiLK
v, BRSSO vyo FEATTH, T EAR RN N S
PRI AR I, M R B R SR
R EHNE 7 )RR

n=(p—c)D-C(v,)-C(v,) =

(p—c)(a—bp+k(v,+v2))—[3v12/2—ﬁv22/2o (5)

BT (5) 15, I R g R AR e AR
WRIME T 2— KT p. v v, FI=JC IRREL



58 (= R DR /A N S S 14

2025 4F

-2b k k
H=|:k B 0], — B £ ¥ X |20,
ko0 —B
:M$¥ﬁib;
=2b k k
Kk -B 0
ko0 -
2% Hessian % B ¥ &, 24 W6 2 K-bp<0 B},
Hessian HiFFEAE, BAATEME—ER p. v, v, 15
iR IR LN N RS SO NE R
X (5) 3 DNURAE R poovi. v, IR —BY
S8, AHM 0, FFEL 3R, Al

’=2bﬂ—k2, =B 7K

=25 (k*~bB).

pN*=(—2ck2+aﬁ+bcﬂ)/(_2k2+2bﬁ)’ (6)
Y T N
Sembfele). (o)

P BRI RRALAHUASL (1) (5) o, W
(LS RS NibE SN R SRt SN 2L SR
DN'=b(a—bc) B /(-2k*+2bB), (9)

aN'=—(a-bc)’ ﬂ/(4(k2—bﬁ))o (10)
WA PRI, MR & -
bA<0 B, [TZEZEM p AR e N B 3 R ) 7 Bl
i RUEE 2B X T B AL KRR S5 7K B BUS R B ke
EEpyTE I
IERR A3t p A AR kRS, AEHAR
o™
ok
agk =(a—bc)2kﬁ/(2(k2—bﬁ)2)o (12)
X (11) F1 (12) Sy A e o 5% 5
P 3 ARBURGR B i 5 R F 0, il 1 A5E
A 1 AT, R 2 X ik lie 2wl BAL K
I DX R 55 KO ) SUBRRE B ey, DB it I 2 vl
SCIXEERX T TH R, RAERERIEZS 0], RIEA
FlOSIE Y BRI YRIEE T R RS
BRSSP K, iRIEE S AR
WA, AR N B A AR A A BT
32 SEHURFEESHT
TEPBOR IR T, 5t X AREEA A Z [ 40 F5¢
S5 Bl IRE D, RN AR A B0 L B SR 55
KALR BER, & AU, HoemRAE N HZR NS TH,
HRAE 5 DX AR H 3 o R AR T 3R T S B e & A
& FIAR G548 ATKF-5 - LU I 2w AR A 55 X ol o i

=(a—be)k/(k*~bp) . (11)

RN T EE NG E ALK, FEAT
o, A BARR C ISR RN R A R SRR
ASSOR G [ AR 7R A
PRGN, iR wl (R s AR
n=(p—t)D-C(v,)=

(p—t)(a—bp+k(vl+v2))—%[3vlzo (13)

AN KBRS TR E AN p ME LA v, 1
-2b k , o ‘
H=[ r _ﬁ]=2bﬂ—k , —Br FE72 =26 R,
3 i 2bf-K>0 I}, Hessian FEIEUE , BOAFTEME—
BRER p. vy AR WA R R AR
SRR (13) HE p. v RS, A
R0, HERST 2 ARG

p=(=K’t+ekp+(a+bt) B)/(-k*+2bB),
vy=—k(a+ek—bt)/(k>~2bB). ()
s DX BRI pRECH
m,=(t—c)D-C(v,)=
(t—c)[a—bp+k(v1+v2)]—%ﬂvzzo (15)

P (14) FRAS (15) w5 XA AT o
BOL KT TR R A ¢ AR AT v, B9 R B
B SRR PRAR R — B R S, A 0, JF
B 2 AT RETDAS B MRS R T, S
IR AR AR, GERUTT

1“=(a(k*-268)+2be(k*~ b)) /(b(36- 4bB)). (16)
vs'=(a—bc)k[(-3k*+4bB)o (17)

Rl (16) (17) ARASK (14) ATRAAG 2538k
WS, R Al IR TR i p AR
FRBAIKF vy

p*=(ak’+2bck™~3abB—b’cp)/(3bk’-4b*B). (18)
v'=(a—bec)k/(-3k+4bp)o (19)

K3 (16) ~ (19) fRAS (13) (14) f, #]

T RSB BE R 2 ] AR DX A R LA
n{*=(a—bc)’ p(-k*+ 2b,3)/(2(3k2—4bﬁ)2), (20)
7s'=—(a-bc)'B/(6k*-8bB). (21)

F2C (20) F1(21) #HA0, PIASEORIRIALE T
TR N B BB AR U

7%= (a~be) B(-2k*+3bB) /(3k*~ 4bp)

2
o

(22)



55 3 3

Wi, 2 STt A XUk S USE AL G PR T 59

4 SINKmt=AER

FESE P R, i Tir R 10 B A0 B3 LA 98 f3t
I R B AL F bR, T 7 BOR AT,
TR 2w AN XA E LA B A 5 KA D H s i 2
PBE EEREAAR 45, S ORI BN BE R ACRITTT
RIRFN AR o H 37 XTI BRI mAET 5 E
FTT B ARG, R R 23 ]t 0 S 5 XA
TR B M 55 TR B RRORR, S XA 28 ml 2
DT R IR BE DRSS, R i e (R oy i i ™ EEL 45 2K
BTEA, ASCH AN g S = SR HLTA Ui e (4t i
A ARl B A 23 P 7]

FEN R L= R P, RIS WD O S X R
PRI AR ok o HHOR AR 55 B A, L2 Rk 0
(0<6<1) o fEAT R, Frf EARA S SR/
PR N A L B HL PR

ISP i3 2 ) A 5 DX A R A

7rl=(l—9)(p—t)(a—bp+k(v1+v2))—%ﬂv12» (23)
712=(t—c)(a—bp+k(vl+v2))—%ﬂv22+

0(p-t)(a=bp+k(v,+v,))s (24)
A (23) ERFp. v I IR KL, £ Hessian
FEREHE, 426B(1-0)-K(1-0)'>0 0}, HEELE
ME— S L [RIRE FH 00 1) U 9 B A 7oK i, i S X
K (23) Fp. v R—Brw, 230, FEEE
2 DTS -
Kt—ap — ek B —btp - k0
T EP+uBrke
—ak—ek™+ bkt+ ak0+ ek>0 — bkt0
- K +2bB+ k%0 ’
Ha20 (25 ) RRAZ(24) i, X ¢ Fl v, SR—B i 52,
AHOR 0, FFERAL 2 AN R AT A
be(26B+k*(=2+0))+a(k*—2bB)(-1+0)
B b(K*(3-20)+2bB(-2+6))

(25)

V=

S*_

»(26)

vy'=(a—be)k/(-2bB(-2+0)+k*(-3+20)).  (27)

Pl (26) F1 (27) LA (25) FRILISRITE

W g I BRI T iRl 2w e L& B A% p Fidx
RN v,

o —be(bp+I(-2+0))+a(-k*(-1+0)+bP(-3+20))

) b(K*(3-26) +2bB(-2+6)) ’

(28)
o (a—bc)k(-1+0)
AV—
'k (3-20)+2bB(-2+0)

° (29)

KL A s AL (23) A1k (24)
A RIS BRI g S = BB T iR e 2w A XA
A, = (30) (31) PR
(a—bc)'B(2bB+K(-1+6))(-1+0)

== 7 (30)
2(-2bB(-2+6)+k*(-3+20))

S*

73'=(a—bc)'B[(~4bp(-2+6)+K*(-6+40)). (31)
R (30) F1 (31) A, wILAMSEIN R 7Edcss
L RALPHL N iR Y L L A AR -

 (a—be)B(K(-2+6)"+26B(-3+20)) )

2(-2bB(-2+0)+k*(-3+26))’

A2 eI ERANE T, Mk e

26B(1-0) - k*(1-0)">0mF, 51X I At ¢ ik
A AITENEEG p Sl = A28 0 e,

HERR XA p AR 0 —B S, JEH

Wr PR IE G, Z2RATT
gp_(-a+be)(k' =20k B +20° )
90 p(k*(3-20)+2bp(-2+0))

(33)

o (-atbe)(k* -2bB)
90 p(k* (3-20)+2bB(-2+0))
i (33) Ml (34) ATLIAS PSR AR & p Fl ¢ X%
O W — Bl 8 A 1, RIBE R A w5 XA Y
Wtk 2, s T SR R ARG, RIS R
A E BT SR AN AR, A 2 FHIE .
WA L E R AL ZE R 0T R, BEE WS I
RPOER, X XBEANAR AN, S IXAEH 5
i Y IRSFE TR T A Sb, s X
il 2 AR R AR AL & M s s i R 25 [B] 5 MR
EHEE BT, R Wl S AR R T S B A LA
SURIFHE T, P RE TS, MmfémFlE .

5 BESH

VSN AT S i N P G| K LR S 3 ) O 9 O i B
TTEAE T o 383 2 B AR ST 25 6 5B, AR
EN WA R 0=10 000, b=2, =10, p=1.

1) RIS 2 B X it Y 2 vl AR i AR 5 DX
TR, FTASE 2 B LGS T 5 i i 28

MR 2 HRTDIAR Y Rl ARG S R
DX A 2 Bl TR, AR 2 AT
AR FIHERIR TR, X R L ol AP
VAR AL AE AN, (A PME R BT B — e
B MiRIEA Al 4 XLt ZHUices iy, Sl

(34)



60 7= DA | /A = S 4

AEHNE, AR Tt = o st . R 2t

ABPERAE—EEHN, A RERTH X R F'JHE’(%7K
-, e BB TR, S R S
PRWGFR, Rl ml b2 05 2 A

20
L5 f— il 24 w) i 5
R — 5 X .
=10
[t
0sf
0 02 04 0.6 038 K
Wik = R
B2 KWL= REXIRIFEM S EEKEZFEN
200 ih 2

Fig. 2 Impact curves of revenue-sharing coefficient on the

profit of various members of the tourism supply chain
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Fig. 9 Impact of input sensitivity coefficient on wholesale and
retail price of tickets

1100

1000
900} — MKHFA T
g0k A
700t
600 f——
500}
400+

300 ;”//

200

1005 02 04

wMAE

0.6 08 10
BURREL

B 10 $RNBUR R AR B FOAR AL 5%
BF i B 2 )
Fig. 10 Impact of input sensitivity coefficient on total profit
of tourism companies and tourism supply chains

WELKEL 9 Fl 10 I AN, TEROREIIET, FiE
RHHN A ABUR R &, ST kM. &
B L RIS wI A K R S AN EAE BTN . X
e, A1 X BR S R . TS, ik
TH 2 80 T e UE 2w AN X IR 45 AR AL ) T 4%
HRAHRR i Y 2 ) A 55 DX R 128 sk T A A



62 7= DA | /A = S 4

2025 4F

AN S RIFF T, RN AlE S48 m M s kb siAs
I BTSRRI AR R T

6 RFIESTEW

6.1 R

ASCAEZ SR T8 ks USSR - . iR 2%
T E AL KAV 55 KPR R B MR R
HISZIR T, A T H ot X5 BRI 2N w4 A B
T iR eI 1 4% Stackelberg THZEAR Y o 3 0 17 FH 336 7]
K, SRR HL N S B R R A TR 5 S
Feika, A BEFRREL, PSR S X iR A 5
PoRliE A, A AT AR RS 2= AL R R
BRI UREAAFNE . e, KRSl A AT 45
I EE S AT e T S

1) W IEZHURIT, S5 SR Fi ik i
ol E B S s e R UM EOE R
FEFEE SEORMETE LT, B2 h IRSRIAEE T (i N
HE DA IG5 T B RS T XS AR, Woes 3
R ] N B I 07 1 L SR o =1 7\ 8
B2 BX AR

2) FERESBOREN LT, AFE PRSI TR
AR FE R AR R A e — B KMEL, TR E M AR
T AL 1 i A (R R i i o 31 2 5 0 T B A KO IR 55
TRV BB s n . 51 A s FEEALES
Bl WS s A R R, I BYRERRLE T, R
e wl (I RE LR R E T TR

3) FEREESEREN LT, FRIEA v i &AL
A S B R e e U E 70111115 (A B =a R0 4
S5 7KV ARG A WA i L2 K- i s TG K
6.2 EiX

Bifi 5 R L A SR b R, AR TE A
AR, SCRE B R R AT e T, AHESIIX
WU BE DA & R, IR R DL BOR Y

1) il G A, FEPME S X SRR A
[ A g B, 0S5 BE TR RS . 75— E U N,
Wi i e AL AT A SIS AR D b 1 i B 53 A 8 I
2 o E R WA w) R, e 2400 3 A1 1 B 48 AR
i o PRI IO % G B 1 127 B 2 A i R S AL g
), DARIESS TR 5L AR 5 401, SRR AR
DAL e ) ) 2 Fe KA o

2) B KBIR R A BRI A A X ]
W, FE LRI, FIEREN A MRS
Bl 2 BEARR, ALK AN B AR 23 0 35 R e A4 10 5 ok 7
BRI g, S s X R 2 vl BRI &R 215 24 T
ST DAL 3 6 B DA AN I o B DG A AR, I 7 A

SehR iR, DAL EERE AT, s A0 B R B 1) )
WRARE S, (i XAREF A ml A ALS, i
PR B

3) ERLARIH P hr o 5% DN U S T R I
Wb, RS 2m i AR, AT iR 9
KRB, REHEE GO 2 & 28 A E
WRR . KRB . SIS AEEOR, iR R A
K5, TR B T RS, KERE AT T
(T B D o T2 A FH P T B e, BT Xk T
Kl IX HRBORIEITH , S SR KR,
TR BB AR XU R T
63 ARAEBESRE

TS 2R R A2, A SO DX R A
FEMROI AR LT R 1) (5IE T BRI
A A VR A BAIRIE R, MBS RS A A7 JEE 20 A
s TR m AR, IR IR & S P
UMY — KB S48 2) RS TR, (%
BTSRRI Rl E AL KE RS IR 55K
SRR Z S T K, W TR 2 Tt 2 5
PR e i = LY IS BRI TR K

N T G A DR R DX S R 4 AR R
U BER BE BRI, A BIDTE Al IAES A E R A AL
AT, AR A BEAR R U s X AR 28 7l A AR
A RURIE sl 2 UEE, e MR o 25 R T
B T DR 2R A R U i 9 o A b T T A i AR
X AH L A i A SRED ol X Sl i £ 1 e )
PRIRBIERAIRAES .

S

(11 MR, AREeE, 29K, 5. b EREEL S 4 6

ol B R 5 DR R B I 23 R AR (0], B B, 2022,
42(10): 1651-1664.
TIAN Kadun, ZOU Zeduo, PENG Baoyu, et al.
Coupling Coordination and the Spatio-Temporal
Characteristics of Tourism and Finance in China[J].
Tropical Geography, 2022, 42(10): 1651-1664.

(2] RHIE . SRR R4 4 i 2 BOF Y 2018
AR R TAF AT T H T (0], P2 (P
2), 2018(2): 17.

XU Yina. Li Jinzao, Director of the National Tourism
Administration, Attended the Meeting and Delivered a
Speech. the 2018 National Tourism Work Conference Was
Held in Xiamen[J]. China Conference & Exhibition,
2018(2): 17.

(3] P N RAEFNE SO AR . 2023 4E 15 SCAL AR
I T 3% 5§ L [EB/OLY]. [2023-07-03]. http://www.mct.



34 Wi, 2 STt A XUk S USE AL G PR T 63

—

gov.cn/.

Ministry of Culture and Tourism of the People’s Republic
of China. 2023 Spring Festival Culture and Tourism
Market Situation[EB/OL]. [2023-07-03]. http://www.
mct.gov.cn/.

sKEE e, pribEE . Woas RN iR T A
YA [1]. REE TR, 2017, 35(1): 124-129.

ZHANG Tinglong, FANG Jinjun. Competing and
Coordination Strategies for Tourism Supply Chain Under
Revenue Sharing Contract[J]. Systems Engineering,
2017, 35(1): 124-129.

AU, D7, BB FRMOIRIE I BE UM E
RIEHETE (9], H MBS 5 SE Rk, 2021(10): 134-137,
194.

YU Hongxiao, MA Ning, HUANG Zhao. Research on
Coordinated Pricing Strategy of Forest Tourism Supply
Chain[J]. Price (Theory & Practice), 2021(10): 134-
137, 194.

MA D Q, HUJ S, YAO F J. Big Data Empowering
Low-Carbon Smart Tourism Study on Low-Carbon
Tourism O20 Supply Chain Considering Consumer
Behaviors and Corporate Altruistic Preferences[J].
Computers & Industrial Engineering, 2021, 153:
107061.

Fe/NBAL R IR 55 I BE M OC FR VA FRAIESY (1], AR
EIRLE, 2011(4): 54-55, 66.

ZUO Xiaoming. Research on the Governance of
Collaborative Relationship in Tourism Service Supply
Chain[J]. Modern Management Science, 2011(4): 54—
55, 66.

ZHU Y G, CHEN Y, WANG X, et al. Procedural
Fairness Concern in Tourism Supply Chain: The Case of
a Dominant OTA and a Sustainable Hotel[J]. Computers
& Industrial Engineering, 2023, 176: 108919.
Efhdh, 5O FXSRITHAEET AR
WF5E [I]. & F244R, 2013, 10(2): 260-265

WANG Jingjing, GUO Qiang. Cooperative Advertising
Coordination Contracts Between Scenic Points and Travel
Agencies[J]. Chinese Journal of Management, 2013,
10(2): 260-265.

FARME, FEARZE. RURIEE B AR R R 5 P
PARETE: BETIL4H 55 01 SHAS SO (7). BoR&TF
SREETIE, 2021(1): 86-92.

WANG Xiangping, TANG Huajun. Research on Decision

[ A #, F i, &EE

and Coordination of Tourism Supply Chain Based on
Dual Channel Marketing: Based on Promotional Efforts
and Transfer Payment Incentives[J]. Journal of Technical
Economics & Management, 2021(1): 86-92.
1l 5 KA AT I iR Ui
P06 5K 5 DR (0], (5 95 BRBESE, 2022(10):
29-38.
SHI Song, TANG Pei, ZHAO Baohua. Decision-
Making and Coordination of Tourism Supply Chain
Considering Social Responsibility of Scenic Spots[J].
Journal of Information and Management, 2022(10):
29-38.
W i, Wi, B e, A TR LR
T A S AR B B R F 5T (D). et S R, 2020,
36(10): 176-180.
CHEN Jing, HU Tingting, HAN Yan, et al. Research
on Low Carbon Coordination of Dual Channel Supply
Chain Based on Revenue Sharing[J]. Statistics &
Decision, 2020, 36(10): 176-180.
AR, BN, B BEPLTE R AN R S
LY LY T IR R B R ) LRI SY (D], e S PR,
2022, 38(1): 179-183.
LI Yongfei, WEI Songbo, DONG Huanhuan. Research
on Supply Chain Coordination Under the Constraint of
Stochastic Demand and Revenue Sharing Contract[J].
Statistics & Decision, 2022, 38(1): 179-183.
XHERF . 3ok BRI 5% T iR st i S R A T SR A A
9% [D]. AT : ZREE R, 2019.
LIU Yaqi. Research on Decision-Making Analysis
of Tourist Attraction and Tour Agency Under Over-
Tourism[D]. Nanjing: Southeast University, 2019.
PRAEEE, BRAESE . UM A9 OEM ki &% 76 AL AL RE T
MEMEDRSR [1]. A EIRL R, 2014, 17(5): 43-51.
CHEN Zhiming, CHEN Zhixiang. Coordination in
a Price-Negotiable OEM Supply Chain with Random
Supply and Random Demand[J]. Journal of Management
Sciences in China, 2014, 17(5): 43-51.

[16] ZHANG K J, GAO J K. Coordination Strategy of Dual-

Channel Supply Chain for Fresh Product Under the Fresh-
Keeping Efforts[J]. International Journal of Emerging
Trends in Social Sciences, 2018, 4(2): 75-85.

(WAL % . BAHE)



