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The Reputation Evaluation Index System of Chain Drugstores Based on Customer-Perceived
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Abstract: The study of reputation theory of chain drugstores and its evaluation index system is still in initial stage in
China. By empirical analysis on the selected measurement index, obtains the quantitative relationships between the factors and
its individual bottom indices, and gets the factors' weight. Based on customer perception establishes the reputation evaluation
index system of chain drugstores in the city of Zhuzhou.
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Fig.1 The empirical research roadmap
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Table 4 The reputation evaluation index system of

Chain Drugstores

Wy WE & OE A AR B
k. W SE R R, v, 0.120
2 % fiamaEgks, v, 0.128
mE o171 BHACEE, v, 0.134
(F,) BB s kR, v, 0.143
All IE TR E R Ly 0.151
TERRM AL TSR HAL, v, 0.154
e S LT AL, v, 0.170
BRIk ERRRTEE, v, 0.161
Jifi % Do I 4ib PR B % Y I AR FNER . v, 0.179
G 0.197 MFBEL, BAVFMEEE, v, 0209

(r) RS R LA, v, 0221

JE B —EMZ RN,y 0.230

Pt T MR E MER, v, 0.134

it 2 HERHBRY, v, 0.198
sAE 0192 g s HRERMARED, v, 0.200
(Fy) TRAE B 4 Ve R AT R, v, 0.228
A AR SE T EE R, v, 0.240

24 /ANEEDEHL, v, 0.143

Jit % A ERBE, v, 0.187
A 0118 FUMIBECAH, TR, v, 0.213
(F,) RVFRIR A, v, 0.221
Pehb 3 B, @I E, v, 0.236

P FERRFIESE A, v 0.176
WX gy, AMRETERMMMIELR, v, 0.200
(F) AR S R B, v, 0.290
: P R S AT B e L 0.334
Al WSl FEERFRR L, v, 0.270
W5l J1 o 0.100 WSIEBTEBENIRT, v, 0.355
(F,) WEIRERENBE, v, 0.375

5 EHHGEFREZENTEFRENITIE

5.1 R R A

HEBAZ JE TR IR RV B B AR A
PIRE, Tk B SIS, IR H R R LS T
KA GAE, HA X DA 32 s Al e
Pl CE O B RIES, =Tl A2, fedkdll
AR K JR . IZITPHAR R RE R 58 5 38 [ B2 251 Tl s 25

R P —E BRI, IR AR AT A
A ENAR RIS
52 WA RARFENBRYE

PR T M SRS ] R BR A, AR SCRIFFE A RE AR 4ok
F WP AR U TR BZY IR, DGR PRIERIT ST 45 2R Y
Tl e AN, RIS TR A R Rl Ok T
A MU R WTIER T 2, HORZ B REIE 5 ¢
BRI, (BT IO R A SR FLSe vk, X nl g
SR A R B Al SR AR . R, IR R
B3 B U R A ORI AR TR A,
T2 I A R SR

% 3K

[1] Tucker L. Melewar T C. Corporate Reputation and Crisis
Management: The Threat and Anageability of Anti-
Corporatism[J]. Corporate Reputation Review, 2005, 7(4):
377-387.

[2] Graham M E. Bansal P. Consumers Willingness to Pay for
Corporate Reputation: The Context of Airline Companies
[J]- Corporate Reputation Review, 2007(10): 189-200.

(3] MZE AT Hh AN A LA 5 M VR Tl
SRR LR TIPSR, 2006(4): 128-135.
Hao Yunhong, Zhang Leilei. The Theory Research on
Corporate Reputation: A Competitive Advantage and Strategic
Resource[J]. Jiangxi Social Sciences> 2006(4): 128-135.

[4] 5 AR PEA A TS bR A RO, (2
KRR, 2008, 302): 67-72.

Fang Zheng. Research on Chinese Corporate Reputation Index
[J]. Journal of Shanxi Finance and Economics University»
2008, 30(2): 67-72.

[5] sk, % AL X, S Al AE R

FORH $e CBAEARAT R AR R, R, 20095 6
(3): 348-353.
Liu Yuyu, Lou Zhuo- Liu Jun- et al. The Influencing Factors
of Corporate Reputation and Its Impact on Consumers Word-
of-Mouth Behavior[J]. Chinese Journal of Management.
2009, 6(3): 348-353.

(FTiE% . 4% )



