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The Franchisees' Free-Riding Behaviors and Its Monitoring System in Franchising

Zhong Deqiang, Xie Caihong, Luo Dingti
( Management Science & Engineering Research Institute, Hunan University of Technology, Zhuzhou Hunan 412008, China )

Abstract: Aiming at the franchising system which consists of one franchisor and two franchisees in the same market,
analyses the franchisees' free-riding behaviors and the franchisor's monitoring problems. When the franchisor doesn't monitor,
the service quality provided by the two franchisees has a higher positive externality and the cost of the service quality is big
enough, the franchisees' free-riding behaviors will occur which will lead to neither of them providing high quality of service. If
the cost is not big, the franchisor can effectively prevent free-riding behaviors by monitoring the franchisees' behaviors .Thus
improves the efficiency of entire franchising system.

Keywords: franchising; free-riding; monitoring system

0 BlE B A T SR A )7 T
N s o Lee™F 2004 FEHEE T 3T 2 MHE M T B Bys2F
AERFFEET, REVRAUNRRBIEUIRE,  egripers e s OB, {8 Lee I A F— 11145 EL

PV Ty AT PURIRIA L M BLTAORIIAT A gy o it . S0l kb 1 VR
e 2 oMl B 2 VAR 5 P4
TSV CHRIAT AT TR g v e 4 B R O M

P R U, £ AT R A 8 6 ST T R

Bhattacharyya S5/ WFFE T AU IE XU 4508 N A2 1 ZiFE jgﬁ E {f.T. DBk it

FE AR s Gal-OrHE T M VF# IS5 105

LR X A 0N I T WG 140575 3R 8 Bh A IR, A/ 3 o G s 1 MR E AR —Tl Y Bl 2 D32 G
FEIOUCE s LalPihie TRV A2 PSS e 1)), SZVR TR O TR BN -

W BE : 2009-03-25

HEEWHE : FRARBEEEREIIE (70540014 ), HIE Tolk K2 2008 4EEERF T A BIHTE W HIW H (Ccx0818)

YEE B . BhESR (1963-), B3, WIBIWMBAA, Wi Dol RK2E#d%, Hit, FEMNFARMVHLA SEIOR, ARG EH,
HER FEEAEDTSY, E-mail: zzhongdeqi@]63.com



mailto:zzhongdeqi@163.com

74 o Lk

PNEE S

2009 4F

p=at fetse~q,-q+¢ 7))

Kb 280 o TR g B F ™ 5 K (R
JE BT it KPR ] ;

0< fi <1 MIH P X — 5 ZVFE SR BRI 55 o & 1
TR

0<g < £ AT —Z VP PRI R 55 B it i i RN 5

ik o N VEE SRHUEA IR 55 BT ;

p, WV | 7 SRR

q, WEVEE | BB A

g, VR G AR

SRR N 0 HIBERLAS It

BEs > g /2. BIZVFE AR 55 Bt K- A
BRI IEAMEB I .

B2 VB SR AL IR 55 B i R 2 Ao, BRI
A C(e) = ¢ RBUKFN ¢ =g MIMRSF i, siARAt
M55, Mot AR o, FEARBARAE AR 55 Bie B A 52
B HIE,

s VT DL B IS A $ B ) =X v 52 1 2 WU
FEVFRET 2%, 4RI 5o

Seor 2 VB R R A I 55 B K, 2 &2
G ) HRER AL e o dk IR 55 I i) 1 2 A 0 230 A

7[1‘(575) = (I_V)[a_qf _q‘/ +(ﬁ +5)E]ql —Cp
% @8)=(-rla—q,-q, +(B+6)e)g, —c, 1
TV MR E o BRI, f— Bl

%ﬁ=a—mw+m+6ﬁ—%—MJ=m
;i (2)
T, _
-=(-rla+(f+5)e—q,~29,]=0
dq, :
i, g = LU TITOR (3)
1 g, > s
q/:a—q,.+§ﬂ+5)§’ (1)
Beara (3) M (4) R, wlfE
qi:a+(i+5ﬁ"qj:a+(i+6ﬁg (5)

2 S VFE AR SR ST AR 55 K P I R A 25 -

n(e,e)=mr (e,e)=

a_ﬂkﬁié;ﬁiﬁ_%, (6)
FIBERT 1, 2 ZVFH— AT 55—y RS 5
BR324 A A O 6975255
»m@m=mwjhﬂrﬁﬁg%jﬁi—%
[a+(5 - et (1)

7, (0,e) =7 ,(e,0) =(1-r) 5

2

m&@z@@@z@ﬂ%,

TR T IR T KPR A28 A 2 |

R1 BEBTZWHEFAARSHEEKFEHNERE

Table 1 The benefits of two franchisees at different levels of service quality under non-monitoring
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Table 2 The benefits of two franchisees at different levels of service quality under monitoring
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