Vol. 21 No. 6
Dec. 2016

B2 % HoM W R ol R~ A 2 dl (R Bh i)
2016 4F 12 J| JOURNAL OF HUNAN UNIVERSITY OF TECHNOLOGY SOCIAL SCIENCE EDITION

doi:10.3969/j. issn. 1674 —117X.2016.06.018

ETHEZIAEERR mE e Z TR

T4 ) 4o
(B R YR A A ENE#BE, faadt M 363000)

(4 B oSS THal kAa0FTA, £ 25 00D B L, ABFEHFH AL, M0 LARE
Wb Sal b IR S SR B M 6 L Bk R S S ARG R 7 Ko S AT e % 50 H L B AR T 60 5
JLEA , AN £ b e o AL IR

[REIR] Mo 2 R 5547 A

[FESEE]H31S [ ZHERFRIREG ] A [rEHS]1674 - 117X(2016) 06 - 0099 — 04

On Brand Naming from Burke’s Theory of Identification
CHEN Lihong
(School of Foreign Languages, Minnan Normal University, Zhangzhou, 363000, China)
Abstract: Proper brand names would affect the consumers’ purchasing behavior, and even influence the business

brand culture. Taking the western rhetoric as a starting point, on the basis of Burke’ s identification , it first analy-

zes the necessity of identification construction of brand name. Then the identification strategies in designing the

brand name will be explored, which is expected to be conducive to the business branding.
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