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Abstract The book Advertisament C lientM anagementby Chen Yancai tells how to develop tran and manage
clients explans the idea r1uks and processing pocedures suggestsways of hand Ing client crisis and puts forw ad
strategic and tactical eas togetherw ith practical plans on how to establish long-tem cooperation wih clents In
dealng with clients who are canmonly considered as " God" n particulay the book creates a brand-new
experience by establishing a canpletely new public relation concept
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