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Investigation and Analysis of M arkethngM anagement
of Snall and M edium -sized Enterprises n Hunan Province

L U Wang, ZHU Jingzhong

(Business School, Xiangtan University, Xiangtan Hunan 411105, China)

Abstract: The development of snall and mediun-sized entemprises is insparable from their marketing
management A s a reault of outdated marketing concepts, mperfect systans, human resurces shortage, and lack
of innovation, themarketing statusof most snall and medium-sized enterprises in Hunan Province is far fram ideal

This has serioudly restricted their further development Starting from establishing a correct marketing concept,
etting up a <cientific marketing management systan, building an excellent marketing tean and making use of
naw ly-created marketingways etc , snall and medium-sized enterprises should perfect their marketing management

O mprove their marketing status
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