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R easons behind the Progperity of Calendar A dvertisan ent n Republic of China
HUANG Yu-tao
( Hunan Unwersity of Technology, Zhuzhou Hunan 412008 China)

Abstract Calendar advertisement reached its prine tme in 1930s The deep Chinese natbnal culture accumu ler
tbn is the creatve source of calendar advertisanent The econan ic development n he perbd of the Republic of
China laid the foundation for its pwsperity. Chinese artistic painters made the calendar advertisement popu lar by
connecting their artistic creaton w ith their patrotic deobgy.  Advanced printng technology nroduced fran the
western countries firther flourished calendar advertissment development n China
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