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The Application of Human ity Concern in the Creation of Conmercial Advertissments
L1V Ying
(Deparment of Science and Technology, Hunan University of Technology, Zhuzhou Hunan 412008, China)

Abstract: Humanity concemn is used extensively in the creation of commercial advertissments However, in the

process of goplication sme theoretical and practical questions need © be made clear Firstly, based on market-in-
vestigation we should ensure that humanity concem is gpplied better

Secondly, seen fram different angles we
should ensure that humanity concem reaches its target more accurately.
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