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Abstract The conceptof green marketng has already got rooted in the hearts of people G reen products are much

loved by consun ers and the green ndustry receives recond-breaking development At the same tine green barrier

also canes ntobeing T ransfom ng enterprise §m aketng direction develop ng green products estab lish ng rea

sonable prices mak ng use of green maiketing means is the trend of the 21" century interatbnalm arketng strate
gy, a necessary chore for the success of any enterprise
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