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ABSTRACTS

Resaarch Institute of the History & Culture of East Hunan, Hunan U niversity of Technology, Zhuzhou Hunan
412007, China

Absgract: Of the 24 townships under the juridiction of Chaling County, 5 is named according o the
topogrgphy.  They are Gaolong, Yaobei, Hujlu, Yantang and Huotian Thes names are rich in cultural
connotation

Key words Chaling County; township nane; cultural connotation

(9) A Canbhation of theW ne and the Spring Culture——TheOrign of the Name of L ilhg County
D ING Shui-sheng

The ArchivesBureau of Liling County, Lilin Hunan 412200, China

Abstract: The traditional view that the name of L iling County originated fram the nane of a Pring called the
Li Soring has been questioned in recent years A s early as the Zhou and the Qin Dynasties, the record of Da Yu’'s
water control coveringL i River © the east could be found in the book Yu Gong Zheng Xuan in the Eastern Han
Dynasty explained thatL i was the name of a hill S the name of L iling is a perfect cambination of the hill and the
water (wine).

Key words Liling theLi Sring name of place Yu Gong

(10) A Study of the Canpetitive Power of Brand-based Packing Enterpr ises
L U Yun-cai, YANG Jie ,WANG Run-qiu

Hunan University of Technology, Zhuzhou Hunan 412008, China

Absgtract: The higher stage of market competition is brand competition In today’s globalized economy, the
advantages of well-known brandswhich doaminate the market have been highlighted The intense market competition
has reaulted in fast brand focus and great brand effect The article elaborates the relationship betveen brand and
brand campetitive power, analyzes the mportance of brand value to increasing the packing enterprises campetitive
power and proposes sme countemeasures o achieve the goal through using brand strategies

Key words brand; packing entempriss competitive pover

(11) On the Convey of the Right of Signature LU Li-he

School of Law, Hunan U niversity of Technology, Zhuzhou Hunan 412008, China

Abstract: The convey of the right of signature of works can be divided into three types complete convey,
incaomplete convey and renunciative convey. Being a typical perfomance in the convey of the right of signature, the
canmplete convey can be called an " ideal model" of the legal noms In the convey of the right of signature, a
wvoluntary principle should be observed while compulry convey should be legally prohibited The right of signature
can be conveyed sparately or with other rights W ith non-gratuitous convey of the right of signature, the slling
party should bear the reponsibility for flav warranty,

Key words rightof signature; actual author; signature author; flawv warranty; convey of the right of signature
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