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(4)On YU Yourens$ Thought of News Freedom LI Cheng

College of Canmunication and Art Chengdu Unwersityy of Technology, Chengdu Sichuan 610059 China

Abstract YU You-ren is a very mportant person n the history ofChnese nev s deaology The kemel of his
news theory is expressed by ndependence and freedorn of speech civil rishts supervsion over the government
ob jection to party new spaper and the ntellectuals “lberty of discussng politcal affairs

Key words YU You-ren news deaobgy, freedan

(5)Positive Analysis about the Evo lntion of the Polar ity Betw een Urban and Rural A reas of China since the
City R eform ZHANG Taoxn

Hunan Unwersity of T echnology, ZhuzhouHunan 412007 China

Abstract A positive analysis about the evolution and trend of the polarity of uiban and mral resdents mcane
fran 1990 to 2006 suggests that the ncane of the resdents ncreased n an oscillation but he rate of ncrease is
much lower than the rate of he ncane gap extension The degree of the incane polarity is modest and keeps n
pace with the City Rebm of China And the polarity will kst for a certain period. Same countem easures are
proposed based on the positive analysis

Key words resdents “ncan ¢ polarity ncane gap

(6)On the Optinum Structure of Chinese Enterprise Operators$ Reward
HOU Qing-ln ZHANG Li jian HUANG Jehui

Hunan Unwersity of T echnology, Zhuzhou Hunan 412008 China
Abstract Canbining theory and practice this paper analyzed and appraised the different stucture of
enterprise operators rew ard of same sanple entemprises and proposed an optmum stmucture

Key words enterprise operator revard structure effect of encourageanent

(7)On the Ecological Construction ofD ifferent Areas of China
ZHANG Guang-he XU Jun WANG Zhaoping

Internatbnal Busness School ShaanxiNom alUnwersity X7 an 710062 China

Abstract Data analysis shows that China has m ade great progress n ecological constructbn fran 2001 to
2005 But there are tremendous regbnal differences Of the three areas of the east te centra] and thewest the
easthas achieved themost progress while the wesy the least To raise the level of ecological construction China
shouH take all factors nto consideratbn and make overalldevelopm ent strategies ncrease invesment n the central
and western regons encourage the development of eco- ndustry and establish ecological can pensation m echanisn.

Key W ords ecological constructony green gap  degree of ecologization ecobgical can pensation m erchan ism

( 8) Cultural Interpretation of San e Names of Townships in Chaling County Hunan P rovince

PENG X iekai
158



ABSTRACTS

Research Institute of theH istory & Culiure of EastHunan, Hunan Unwersity o Technology, Zhuzhou H unan
412007 China

Abstract Of the 24 townships under the prisdiction of Chalng County, 5 is naned according to the
topography They are Gaolong Yaobei Huji Yantang and Huotian These names are rich in culural
connotation

Key words Chaling County, townshp nane¢ culural connotatbn

(9)A Combination of the W e and the Spring Culture—— The Origi of theNam e of L ilhg County
DING Shuisheng

The Archwes Bureau of Liling County, LilinHunan 412200 China

Abstract The traditbnal view that the nane of Liling County orgnated fran the nane of a spring called the
LiSpring has been questioned in recent years As early as the Zhou and the ) in Dynasties the recod ofDa Yus
water control coverng LiR wer to the east could be found n the book Yu Gong. Zheng Xuan n the Eastern H an
Dynasty explaned that Liwas the nan e of ahill So the name of Liling is a perfect canb natbn of the hill and the
water( wine).

Key words Lilng the LiSpring name ofplace Yu Gong

(10) A Study of the Canpetitive Power of Brand-based Packing En terpr ises
LU Yun-caj YANG Jie, WANG Run-qu

Hunan Unwersity of T echnology, Zhuzhou Hunan 412008 China

Abstract The higher stage of matket canpetition is brand canpetition In today § globalized econany the
advantages of w e lFknow n brands wh ich dan nate themaiket have been h ghlishted The intense matket can petition
has resulted in fast brand beus and great brand effect The article e hborates the relationsh p between brand and
brand can petitve power analyzes the mportance of brand valie to ncreasng the packing enterprises canpetitive
pow er and proposes sane countem easures to achieve the goal hrough usng brand strategies

Key words brand pack ng enteprise cam petitive pow er

(11) On the Convey of the Right of Signature LU Lihe

School of Law, Hunan Unwersity of Technology, Zhuzhou Hunan 412008 Chna

Abstract The convey of he right of sgnature of works can be divided nto three types canplete convey
ncanplete convey and renunciative convey. Beng a typical perfomance in the convey of the right of sknature the
canp kte convey can be called an " ideal model" of the kgal noms In he convey of the right of signaturg a
volintary princple should be observed while can pulsory convey should be legally pohibited The right of sgnature
can be conveyed separately or with other rights W ith non-gratuitous convey of he right of sgnaturg the selling
party shouH bear the responsbility for flaw w arranty.

Key words right of sgnaturg actual author sgnaure author flaw warranty; convey of the right of sgnature
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