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(4) RelationM arketing P erspective of SochlCapital Theory LU W enm ing( 033)

Posidoctor Work Station of M anagerial Science and Engmneerng, Ceniral South Unwersity Chang sha
Hunan 410083 China

Abstracts Social capital theory proviles a new perspectve for understanding re lation marketing R elation
netw otk links relation marketing and social capital To establish a relation nework is to nvest social capital
and the accumulation of social cap ital encourages marketng and strengthens marketng nevok. This paper
provides a relation maiketing network mode for reference and proposes that enterprises canbie relation

m arke tihg with social capital accumulaton as a developm ental strategy.

Key words sochl capita] relatbnm arketing

(5) Peasant Countrysile and Land Problen s in the Construction of New C ountryside
TANG Shu-yun( 038)

Law Departn ent Hunan Science and Technology College YongzhouH unan 425100 China

Abstracts W ih the firthering of market-ization, ndustrializatbn and urbanization the countiyside of
China is changing fiom a full agriculiural socity into a half agricultural society. In this transbmation period
sane conflicts of peasant countrysde and land arise To construct a nev countiyside the present simation
features mpact and developmental trendency of these problems shoull be fully understood so as to detem ine
proper policies and woik focuses
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(6)On the Inter- regional Trade and the C anpetitive Pow er of Integrative Changsha Zhuzhou and
XiangtanFan Ding- xiang Lv Zhi- m ing FAN D ngxiang LU Zhim ing( 043)

D eparment of Planning & M odern M anagenent Zhuzhou Teachers College o Hunan Unwersiyy of
Technology, ZhuzhouH unan 412007 China

Abstracts To realize synchronous opening to foregn countries and to damestic regbns is quite sgnifican t
for the deve bpm ent of regional econany and the ncrease of regbnal canpetitve power Interregional trade
can mprove the canpetitive power of a region This paper analyses the accanploshmen t of nter regional trade
of Changsha Zhuzhou and X iangtan, and proposes sme strategies for the growth of nterregbnal trade

Key words interregional trade¢ integratve Changsha Zhuzhou and X mngtan regional canpetitve
power analyss of accanp lishm ent

(7) On the Burden of Fammers in theRan an Empire YANG Junm ingl, LIYing2( 063)

1 College o H istory and Culiure Hunan Unwersiy, Changsha Hunan 410081 Ching 2 College of
H istory and Culiure N ortheastN omnal Unwersity, Changchun Jilin 130024 China

Abstracts In the Ranan Emp ire the government forced at its w ill a lot of unfair and m andatory burden on
famers pstbecause of its overstaffed organ izatbn and increased expenditure Itnotonly had a negative mpact

on the social stability and development of the Ran an Empirg but also accelerated he declne and fall of the
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