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Table 1 Statistical overview of Chinese-owned cigarette factories in Shanghai (1919—1936)

Ay T BN/ B N BT R sl / %
1919 9 84 4832 2 1
1920 14 105 5568 7 2
1921 13 104 5512 1 2
1922 12 97 5232 0 1
1923 13 107 5552 2 1
1924 16 113 5721 3 0
1925 52 176 8615 38 2
1926 64 318 14 215 15 3
1927 67 344 15 781 22 19
1928 101 414 17913 43 9
1929 100 416 17 427 9 10
1930 94 543 19 683 7 13
1931 79 75 11 26
1932 75 535 1 5
1933 58 519 17483 6 23
1934 53 495 17 875 2 7
1935 49 482 3 7
1936 44 474 16 078 1 6
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Fig. 2 “Patriotic” brand cigarettes
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Table 2 Comparative chart of design styles between foreign and Chinese merchants in the Republic of China period
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Fig. 4 Nanyang Company’s tobacco packaging featuring a human-centric theme
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Fig.5 Female smoking image in the beauty calendar
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The Historical Context and Logic of Tobacco Packaging Design During
the Republic of China Period

ZHU Heping, ZHOU Qian

(' School of Packaging Design and Art, Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: Focusing on tobacco packaging during the Republic of China period, the evolution of tobacco

packaging design logic within the broader socio-historical context of that period was examined, and the diverse

factors that shaped the tobacco packaging design during the Republica of China period were analyzed. The

multiplicity of designs stemmed primarily from political transformation that triggered ideological shifts and cultural

innovations. Under the influence of heterogeneous cultures, domestic tobacco packaging exhibited clear signs

of acculturation. Meanwhile, spurred by patriotism, the National Products Movement prompted foreign firms to

adopt localized design strategies, seeking resonance with indigenous culture. Consequently, the tobacco packaging

presented a pluralistic imagery blending tradition with modernity and rationality with innovation during the Republic

of China period.

Keywords: Republic of China period; tobacco packaging; design context; design logic; social mirroring



