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Fig. 1 Schematic diagram of affective interactive theory hierarchy analysis
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Fig.2 Present packaging of Nanchang rice noodles
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Fig.3 Packing of Grain Fish Meal
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Fig. 4 Packaging of spiral rice noodle
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Table 1 Extraction of architectural cultural elements
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Table 2 Natural landscape cultural elements extraction
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Table 3 Extraction of food culture elements
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Fig.5 Packaging illustration color design
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Fig. 6 Packaging illustration display design
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Fig. 7 Cultural and creative design display
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Nanchang Rice Noodle Packaging Design Based on Emotional Interaction Theory

CUI Fan, HUO Kai

('School of Art, Northeastern University, Shenyang 110819, China )

Abstract: Aiming at the lack of Nanchang characteristic cultural inheritance and low regional popularity, the

innovative design of Nanchang rice noodle packaging was adopted to promote Nanchang rice noodle brand and

Nanchang regional culture. In terms of packaging visual design, on the basis of analyzing Nanchang’ s regional and

cultural characteristics, the elements of related design were extracted, with the focus on structure, capacity, pattern,

color and other elements of the user’ s emotional experience in terms of packaging emotional interaction. In the end,

Nanchang rice noodle packaging not only highlighted product characteristics, but also perfectly combined regional

culture and user emotional interaction.

Keywords: affective interaction; Nanchang rice noodle; packaging design
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