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Fig. 4 Schematic diagram for Lijia printing creative

industrial park
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The Approach to Cultural Innovation and Realization Pattern for

Printing and Packaging Enterprises

ZHONG Yunfei', FU Lujing’, HU Yaojian’

(1. College of Packaging and Materials Engineering, Hunan University of Technology, Zhuzhou Hunan 412007, China;
2. Hunan C’ Technology Co., Ltd., Changsha 410007, China )

Abstract: Stronger cultural attributes could be reflected through cultural creativity of printing and packaging

enterprises by expanding the market with the cultural creativity products, enhancing product competitiveness, and

achieving enterprise transformation and upgrading. The cultural creativity of printing and packaging enterprises could

be realized in the form of creating a printing and packaging cultural industrial park through two approaches of “printing

+IP” and “printing + technology” .

Shanghai Printing (Group) Co., Ltd., Artron Art( Group) Co., Ltd., and Lukka

Pack (Shenzhen) Co., Ltd. served as the successful examples.

Keywords: printing; packaging; cultural creativity; integration; transformation and upgrading
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