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Research on the Formats of Interactive Packaging Design

Based on Multiple Senses

WANG Yanshu', ZHOU Feidie

(1. College of Art and Design, Shenyang Ligong University, Shenyang 110159, China;
2. College of Packaging Design and Art, Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: Multiple senses interactive design uses a variety of sensory interactive experience to spread product

information and attract consumers. Format of multiple senses interactive in packaging design includes visual sense

interaction, auditory sense interaction and touch reception interaction, et al. These different forms of interaction design

can create better user experience and higher brand loyalty. Therefore, designers should choose the appropriate interaction

design forms based on the characteristics of goods in order to create better consumption experience for consumer.

Keywords: multiple sense; interactive packaging design; visual sense; auditory sense; touch reception
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