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Fig. 1 Hypothesis model
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Fig. 2 Express packaging under
different stimulus control
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pipies AL

1) RAEAFIRE R B

2) BRI LUAFRA A BIE S (H
3) MRS

4) FAGEREE T RS (2 X AT
5171

1) 7 i A e BB 4.
T

2) TAMRFE IS 2275 AT AR BREE Y
Al

3) BRXFREL AT 2

4) TN R R I — SR
1) ATAEEREE RIS AT B T ERE
TRep

2) AIAEEREE R 2 AR —
A IE 5

3) FIYEFRE RS 2 SRR Y
RN —EU

4) T ERME I Pud e
BB A FR R

1) s Se e AT AR ER A it
R %k

(Ve 98 1 2) S FRIEREAL S Al S
LR

3) FREG AT ER A e 23
[Nkl

AR

SCHik [14]

SCHik [15-16]

PR IE PRI SCHR [16]

ik [16]

3 LIGHER

SEH 1 SRR 250 6y, MIBRRRE . A5
25 A )RR, IRCR 280 n) 4 3k 230 4y, A k)
BN 92.00%; SLEG 2 AR 150 £, A AL
(M52 118 1y, AN 78.67%, L4 3 KL
(45 115 £y, ISA a4t 113 7, ARG R
98.26%, AL HR Ik B FUH PRI
3.1 FEEEREREXMESHT

R R, AT ol BRI E T
WG IERE T, TFB B S Il il e B B i 2 4 15

- 64 -



m I fﬂ%hﬂ?ﬁ é%%‘l_h_w‘éfﬂiﬁﬁ 1Ri% BRI

B SR S BT AR IR

KMO ( Kaiser-Meyer-Olkin ) #5045 i1 & & H T
Pl A2 (1] 7 BRRH O R BRI AE OC R B Habn . 24
A 75 e 1] 14 7 BRH O R 0T I Tz 38 oK T A DG &
By MBS, KMO (HB2IE T 1, XA 28 i [
FIAE DGR, A AR s SRR 400 M
AR (0] A ] R O R MCF O AL 0 1, KMO {ELBE
FERET 0, XMAE 8 () R AH DG Bk 5, DA 78
S S VER 4047 -

M| FH & {F SPSS ( statistical procluct and service
solutions ) X [F] 45 [ 4 H5cH A TS 8B o i i, 452
BUEE AT A RS R ANER 2 s S EAFRIEROE R 50
it b Sig. (H/NT 0.05, JAF) W F VK ERE, &
G AT

x2 HESWHERCER

Table 2 Summary of validity analysis results

S ¥ M Hffa BA IM;‘%)% ik
75 BE O OE BE RS

KMO 0.652  0.786  0.634 0.733  0.853

. Sig. 0 0 0 0 0
THERERE /%  59.588 62.690 48.578 55.080 62.229

H ¥k 1 1 1 1 4
KMO 0.632  0.839 0.673 0754 0.855

Sig. 0 0 0 0 0
THEMRERE /%  64.844 76486 60.980 66.654 73.464

H ¥k 1 1 1 1 4
KMO 0.640  0.666 0.694 0.663 0.704

Sig. 0 0 0 0 0
THERERE /% 57.792  56.500 50.115 51.996 58.871

H ¥k 1 1 1 1 4
T Sig. = 0.05 7 A W #E; 0.01< Sig. <0.05, A W

Sig. < 0.01, M3

FHE 2 AL, 20 1 55250 2 i R B A KMO
ERF 0.8, FLRRE 50 62.229% F1 73.464%,
H A 4y & KMO {H¥ K F 0.6, FHFEAE /=

FHNL, FEEARERT N4 (BHRERQET 44
PR ), mICIEWI SR 15500 2 RUE R4S

ST 3R R EAR KMO KT 0.7, FLERUE N
58.871%, 4yt KMO HI KT 0.6, 1%t &£ nl LIk
TR0, N mRToh 1, SRR h
4, HARIIE 3 R EA A, BT
AT A2 I

A5 Cronbach’s Alpha Z2 50K 56 /£ A0 N
—EhE, HAGEE e g 3 PR 15
o, FAHWEE R 208, 16 Sig. (87T 0.05

MTEOLT, ERER FAERT 10 R ERELE
BACR AT
K3 BEIWERLAR

Table 3 Summary of reliability analysis results
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Choice of

Recyclable Express Packaging

HUANG Peng, WU Jin, JU Bei

( School of Business, Jiangsu University of Science and Technology, Zhangjiagang Jiangsu 215600, China )

Abstract: In order to solve the problem of lack of willingness to actively choose recyclable express packaging for
the consideration of the cost, the approaches to increasing consumers’ willingness to use recyclable express packaging
were explored. Taking consumers’  willingness of using recyclable express packages as an entry point, the structural
equation model and experiment and questionnaire were used to observe the differences in consumers’ willingness
to choose recyclable express packaging without stimulation, weak stimulation and strong stimulation respectively.
Finally, on the premise that consumers had a full awareness of the environmental protection attributes of recyclable
express packaging, if significant environmental protection labels or slogans were printed on recyclable express
packages, consumers would be more willing to use them, and a higher degree of environmental care and environmental
involvement would increase the willingness to use recyclable express packaging. Environmental labeling could
effectively encourage consumers to adopt recyclable express packaging, while attention should also be paid to enhance
consumers’ environmental involvement in the promotion process.

Keywords: recyclable express packaging; environmental care; involvement degree
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