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Table 1 The overall innovation activities of the
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Table 2 Four types of innovation and impacts
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Table 3 Innovative cooperation partners and

cooperation value %
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Table 4 The way in which enterprises carry out

production, study and research and their proportions
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Table 5 Investment input of packaging enterprises in the

eastern, central and western regions %
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Table 6 Regional share of total operating revenue and
accumulated profits of the national
packaging industry in 2015 %
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Table 7 The overall situation of the enterprise process
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Table 8 The situation of enterprises enjoying

the innovation policy %
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Fig.1 Schematic diagram of the top three and last three

industrial categories of college students with a strong

desire for job hunting
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Research on the Competitiveness of Packaging Cultural and Creative

Industry from a Regional Perspective

LI Yifangl, LI Shasha"?

(1.School of Business, Hunan University of Technology, Zhuzhou Hunan 412007, China;
2. Hui Lin Packaging Dongguan Co., Ltd., Dongguan Guangdong 523000, China )

Abstract: Porter’s theory of “diamond model” was taken as the theoretical basis to analyze the competitiveness
of packaging cultural and creative industry. By taking the development status of Yunnan packaging cultural and creative
industry as an example, the significant influences of packaging cultural and creative industry on regional economic
growth, related industrial growth and urban competitiveness were analyzed. According to the research status of cultural
and creative industry competitiveness domestic and overseas, the following proposals could be considered to motivate
and build packaging cultural and creative industry cluster with core competitiveness by promoting industry integration
and interaction between creative industry and traditional industry, improving the industrial chain, optimizing the
industrial development environment, expanding the investment and financing channels, accelerating the industry park
development, building talents highland and so on.

Keywords: regional economy; packaging cultural and creative industry; competitiveness
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Study on Innovation and Development of Packaging Industry in

China Under the Background of Supply-Side Reform

LI Zhengjun, ZHANG Zhen

(Institute of Logistics Engineering, Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: By conducting innovative surveys on packaging companies in China, based upon the survey data, the
basic innovation characteristics of innovation type, innovation influence, innovation cooperation and innovation cost
of China’s packaging industry were analyzed, with the main problems and unfavorable factors facing the innovation
and development of China’s packaging industry summarized. In order to promote the innovation and development of
China’s packaging industry in the context of supply-side reform, the proposal was put forward as breaking the policy
and capital bottlenecks, innovating management concepts, optimizing the industrial space pattern, and strengthening the
green development concept to comprehensively enhance the innovation and development level of China’s packaging
industry.

Keywords: packaging industry; supply-side reform; innovation and development

-90 -



