m f1 % % 4§ PACKAGING JOURNAL
2018&%‘10%%’4§HVOL.10No.4JuIy2018

T { D A ARG A e v 0710 o Lk e

doi:10.3969/j.issn.1674-7100.2018.04.002

I

h
BEE' ITmWm
BT’
1. W BT 5E K 5
IFR%
LR B 276826
2. R#E T KF
2150 TSR
TT K& 116034

T

FE S-S TB482

I W E: rRaaltEhh o itk AMAKBEFERTH G
! RO AE . BAKR T HRBR IR R 5 H KT &R AR R
M hRBIE ST R AN GRS, AMERE 6N kA RRG QK
FHHRAHKX, BE@mEH kAR QRS E R, 76
P AR T @ el A kg @R sk, BFR AT, R E R R
AOEEN AL RO EERE. ERREZFHRT, 5% 0% 55 H
TR RAER, ZHFREATRI, RBR L7 R T LK wT
R HRR, ABHRRFERGHERERBRER,
KGR W R AR Gk AR

NEFRERD: A

XEHS: 1674-7100(2018)04-0008-09

B. 95 IR A (s ) 1 g ik BUAR
Hov i AR A A2 T B il Rt
B AR, ERRIDVEEME, MRS
5k REFATH A AR SOy . a1 TE 1)
Seab, ] WBACH SRR RO it —
SR NVSEURSIIE 3 (BN P TiVE R ST 6/ 7% 1 AT
WL A A, AT 0 S st i AL T B R
AR BT RZEY KT A4 Al i i 4 A %
B LR A0 BN I 1 T S £ e O
OISR

1 FEENERSHEEFRE

1.1 KEIFHER

RIS IX MR B BT 18 Al Y BR
U, AR 5 3k o H e SR AN AR X B 55 3 35 A s
JCR P RIS AR A — Az, TR
TEBE S, WESH, AMEL@r T2k

RV IR R K X —ME &, N . ). Garrett™ $2
THARAEBH R RIZE . RELRE . i) JH
JAFIRRME 20 5 JARRL RN A2 1 K 2
PRIy IASRE . A7 W ACH 3 N2 K. P
Morville!™ 75 1 55 A rpele 1 2 5 1A 56 7 SR
PEORTHIE . WL nIHRB) . nlARAS . RlEEIE A
EMEE MR, S, Krug® 42 H 7 2 8 A i 45 v]
PE. Al o angts . AR EESE R R W
Quesenbery” 42 1 T SE JI], TA NI 9% 5 PR 56 0 40
i effective, efficient, engaging. easy to learn Fil error
tolerant [F] FEALEE Y 5 4~ J5 17 . N. Kano %5 ™ #£ 1984
ARAR N T Y A B 2 44 B9 Kano #27Y, IA
IR BT A BTG B A B D REER RE SR THIF 2 & T B
I, AR T A
1.2 HBEER

PRI ITAN 1A ZR AR TR A I 2B ARG . T 9%
HRI AR P ARSS, RfE — D ATER ) i 52
e 55 if IRz Kk, B, REIMRREES [ 1

WKFEHER: 2018-04-28

EEET: M R (1979-), J, IRTFTA, MEINER AR, t, ERNFamts | Asimiat s,

E-mail: 40247030@qq.com

BIEIEE: BRI (1966-) , %, WTREN, KiETWRFERZ, Hl, FENFREGHBOT. WRREA . @
A A R PE A 5 PTRREE PR D7 1 B85, E-mail: lijianghuo@]163.com



= la7ad

M =, &
HEHBEEREHNEERITAESRAHE

14

R L NEUDTTH E A TE i AL s
Wi U2 4 JEANTERE T R 2 AR

DAL R A PR Y e B PRI AR — ERREERY
MERA W5 ->RE-LHEREF— " 5
Bt A= R CAniE 1 TR ), 7 A UE A AL
A= i A DR I 5 3 S A BRI .
MATH B AR EYIASE, RHRERRN TR, o
S RAETE T 2 2 VAR 6 A= i J] 309 D BRGEEI 5 19 2 )
HETB RS R, SR E R
FroARs: | IR OGRS 4 DTN . &
BRI 2 T E | o AR 7 AR R A
AL, DT O 7o e J R A ED AT R 2
TERTA A RE R, Sl TTRS . RSP
PRI B AL MR ERSRE . TN B, &
X A TEN O HE R ZE IR, AT BT A
BTSN IR 3 FMARY S, SR AT R L
PESS S, ETRE X SRS THE A SR,
F IR DR S A NN it L G ST

LW B LT R ke

-

sy it
Jedfipn? '
edletie sl

\\ A /
ERIEE7 € KRR e
~

PRI ? JERSELT?
B HEERRNERERER

Fig.1 The lifecycle model of consumer experience
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Fig. 7 The relationship between packaging design, consumer experience and consumer psychology
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Consumer Experience Oriented Packaging Design Method and

Its Application Progress

ZHONG Chen', ZHU Li', ZHAO Dongjing', WANG Lili', HUO Lijiang’

( 1. Engineering College, Qufu Normal University, Rizhao Shandong 276826, China;
2. School of Light Industry & Chemical Engineering, Dalian Polytechnic University, Dalian Liaoning 116034, China )

Abstract: The packaging design method based on consumer experience was studied with the purpose of
providing reference for the packaging design in the era of experience economy. Firstly, the specific contents of the
experience evaluation system and consumer experience in packaging field were analyzed. Secondly, the concrete
forms of packaging design based on the consumer experience were clarified through the case studies of typical
packaging designs. Furthermore, the influence of packaging design based on consumer experience on consumer
psychology was summarized. Finally, the packaging design method based on the consumer experience was proposed.
The consumer experience has proven to be an important factor in packaging design. The commodity packaging in the
era of experience economy should be designed with innovative, advanced and interactive consciousness to achieve
the “esthetical” “novel” “attentive” and “interesting” effects, and meet the requirements of different levels of
consumer experience as well.

Keywords: consumer experience; packaging design method; experience economy
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