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Graphic Design of English Characters in Posters

WANG Yiwen

( School of Design, Hunan University, Changsha 410000, China )

Abstract: In poster designs abroad, English character is the graphic symbol to deliver messages, while it is also

one of the important elements in visual communication. The graphics processing of English characters is conducive to

enhancing the wording connotation and emotional appeal. Graphic designs of English characters are mainly expressed

by manifestation of shape, texture and color to bring about the image transformation in texts, which results in the

enhancement in entertaining effects and the increase in visual appeal in posters.
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