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The Culture Strategy of Budweiser Advertisement

LIU Jinyan, LIU Tao
( School of Literature and Journalism, Xiangtan University , Xiangtan Hunan 411105, China )

Abstract: The advertising culture strategy of Budweiser in China market reflected the integration of Chinese and
American culture elements as spring festival being connected with American Budweiser and the Chinese worldwide, red
symbolizing the American passion and Chinese celebration, the ant indicating Chinese quality while implying the spirit of
America. Chinese companies and brands penetrating the global market could take it as reference and learn from the success
of Budweiser.
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