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Preliminary Discussion of Design Philosophy and

Technique of Expression of Paul Rand

LIUCuilian
( School of Packaging Design and Art, Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract: A pioneer and founder of modern plane design, Paul Rand is known as the father of world plane design. He
held that the plane design should be simple and intuitive to convey the content accurately, which should be geared to the
needs of the public with gentleness, humor and optimism, rather than a certain class. Collage technique, montage, a
simplified technique were commonly adopted by Paul Rand as the design technique of expression which was developed
into the systematic modernistic style with national characteristics.
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