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Making Your Design Valuable: Social Responsibility of Packaging Design

Zhang Li
( School of Packaging Design and Art, Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: Commercial packaging design could lead to the occurrences of issues such as over packaging, Tech-
Rococo packaging and similar packaging etc. Confronted with these problems, packaging designers should take up their
social responsibility. It is suggested that environmental protection, basic human needs, culture and public health should be
taken care of in order to make packaging designs with social value.
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