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Analysis Creative Features of Hong Kong Graphic Design Master Alan Chan

Li Jing, Wu Wei
('School of Packaging Design & Art> Hunan University of Technology. Zhuzhou Hunan 412007, China )

Abstract: The prominent Hong Kong graphic design master Alan Chan absorbed Chinese traditional culture, while
constantly followed western design trends by drawing lessons from western design means and showed the distinct
personality and characteristics. The combination of traditional and modern, the ancient eastern and western eclectic styles
were demonstrated in his art and design. His works reflected the novel and unique creative thoughts, the innovative
redesign upon existing ones, the reconstitution and integration of traditional cultural elements to embody the true spirit of
Chinese traditional culture in the design. Through the ingenious fusion of the eastern and western style, the works with the
elements of Chinese traditional culture and western fashion style were created.
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Fig.2 The Coca-Cola logo

3 EETENEMES

PRI I B 2 R R, A Hh
G oLR MU EN SE A AR, Bt
L L AN BRI AL SE LR i RE RS SE B . PRSI
N, BRIV, ZOR A G LR MBS B
FC G A BIAFAL , A REIR I b AL 52 UL Y FLIE
M. HEEG SR E S A BGHEMRT, iE

e LA X T A R T A, et g Sarh 4
WE A WRE B b EDTRIE T, R
(IR 2. ah a3 Nilp € SuM

[ B AL 5 2R AE R
TEARA 5K ) o BRah R 7R A
TErb, BRERES LARK
RHCE MBI 5E 8, I
R ER 2R 1. e,
TR I [ A 5 43 1%
AR, KRR EAREB T
ABETHR . 18 3 e pRal i
R TR AR T 0 i 7 B
B AIERR IR, 1R BAR
R ER TR, FUELA  Kong Far East Plaza
IS ) A R 7 Hotel
R FIATT YR RB R IR BRANIR S T IR BHHE
PO SCAR R T — B R, IRE W BT FER
BIte R, R ZEBRA LK, EhE Ao
FLIPESEGE SRR RNEXRS, FIAES
PR BLIESHTHE, R THBIZAR
) B 5 AR Y e 2

SRR 4l B S A i e
B RIFRR (AN 4 FiR ), %
B R A T X A d H o [
GRIERME N IEATTR . Jese
AR RR I RAE, J&h A R%
SEFERY I o e i P 7E A [
B A 25 A (5] 11 [ T8 4R AiE LT
X, MPRNBFRATHENE mssmses
B, MEsH R ER, #k &
METE 0" B, Rk
T3, KAETE, BEAEAISA
—RIERSN AL Z o TR BB R 00 Tk,
JeWERK, Je UGk, X 2 HA b By Y
SRTOCLy (MR e MRS, EAT B R
VA RRCRIO P E R R R, PRI AR B
C&HEA THERS6, WYKo
T F, IERIE GORMS JE AR MR S BT AE
A, BRfik T E gl OB T A
JEZE X — b RO D7 4 B0 U

TERRG R BHE M T, X EfR g TR 1is
FAFR AR B S5 %, TR RS Rass
PATHRIE . ik, BRehReBc M iR %
il RIRM” B ZARITR AL T AR,
[l AR A1 HESh T b LSS 2R kR S

3 BEERIS
BEESRIR
Fig.3 Logo of Hong

Fig.4 Hong Kong
Oolong tea



90 1l %

ﬁ}%’o

4 FRAPWDHUEE

PRah g mARAE I R Z A P E e g Scfe, B
A PG5 AR R, AR, flfgiE i
P NI RGO [ e e EA, I H N & 3
BRI . FERRZ R B ah A fxS
[P S8 SCAURS R B TR Z) U, LA 3 04 07 B R AR
RS S A % o AR RE M e B TR 255 P it
A, HELS P EER SO E G R, QIR
A A G AR 4 0 2R FNPG 5 1 R 08 0 ol il 5 31—
BRI DL, NI B AT A I AR R 2SR 2
ABHE A

2000 4F, FRAIE VY e TR BT AR (i
5 PR ) AEIRZ NENRIRZ] . xifEi BRI A 2L
T ROy s PRAA R, RN T — LA e
B3, [HEEH
EHYE ShENRE S B —
I2a E—2%, fiH
Prl— A SE R
SCf AT, i
THUARI TR AR A
B, XEPEIIRE
MAEBRBE T i —
AT, XFEY
B A A E S,
T L AR HAER R

2007 4F, BRAIEAINE T R4 RS C—Hok
FREFEN” (I 6 Brzs ). JARSFRNG T2 T
RALFEWAT . B KPR AR, FRRE LD I
FELW NGBS, Horpf o 22 1 2
KRUIRZ/INE - B BRI i 2 AR 95 Ty 1] 44 1k 5
K A o X 28 IE 42 LLY 2 AL X Hh B ] — e
WA, R IR, ARBE T A SRR S
SCACAR L AZ Rl Y 4 T a5

Hs SERFRER

Fig. 5 Rossini watch poster

a) Bearbrick b) KER

S 2015%F
¢ ) BB B R d) /N
Be “—HXFAEHEA" BUEIT

Fig. 6  “Different yet colorful people” poster design
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