%6t 4 o e Vol.6 No.4
20144 101 Packaging Journal Oct. 2014

doi:10.3969/].issn.1674-7100.2014.04.015

] [ 1] K5 2 it B M 510 AL tadiébir

14

ini

(RS Tolk k27 fdeiit ZREBe, WIj MR 412007)

B OE ALPRARXY “TEAESRKREBRANFEEH” OELAIN T BN ETRHE. —
EERARF, RILGERG P RERAEAI K E; R ETRMELL, RSB IALS BB DI G&RE
i@;;mﬁmhﬁwﬁ FrRzkzom 5B HEANEES, “FREBERELBRFTMNFEE XA G
3% o M TSm0 L FROTH IR T A S

KEFE: PERSKELHERAMNFEE; Lrikit; B

HESES: 1222; TB4S2 M FRERD: A XERS: 1674-7100(2014)04-0078-05

Analysis of Packaging Feature of “Moutai Liquor Collective
Edition of Traditional Chinese Painting”

Fan Weichao

('School of Packaging Design & Art, Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract: The packaging of “Moutai Liquor Collective Edition of Traditional Chinese Painting~ demonstrates three
important features. The first is the highlighted national feature with distinct traditional Chinese culture. The second is the
focused brand positioning with the perfect combination of corporate culture and Chinese wine brand. The last is the
consumer-oriented psychology with the integration of eyeball economy and rational incentive. Its packaging is of good
reference to the design of high-end product packaging.
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Fig. 1 The structure of packaging case
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Fig.2 Wine bottle with “Painting Elegance” decoration
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Fig.3 Wine bottle with “World Spirit” decoration
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Fig. 4 The poster of “Moutai Liquor Collective Edition
of Traditional Chinese Painting”
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