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Application of Chinese Traditional Culture in Packaging Design of Tea

Su Yalan
( Department of Printing and Packaging, Wuhan University, Wuhan 430072, China )

Abstract: Chinese traditional culture contains broad, profound and rich design elements, which could be used in the

modern tea packaging design to demonstrate a strong national visual form. In tea packaging, the most widely used tradi-

tional culture elements include calligraphy, traditional patterns, traditional color and traditional Chinese package materials.

The culture connotation is communicated to consumers through the tea packaging design, therefore the simple packaging

could be turned into a unique culture carrier.
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Fig.1 Packaging of

Lundao tea Qingkou tea
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Fig. 4 Packaging of
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Fig.3 Packaging of

Dongting Pilochum Longjing tea
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Fig.5 Packaging of

green tea scented tea
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Fig.7 Packaging of Fig.8 Packaging of dark
black tea green tea
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Fig. 10 Tea packaging design by Lin Shaobin
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