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Morphological Semantics in Packaging Container Design

Yang Shijian, He Xia

( College of Materials and Textiles> Zhejiang Sci-Tech University, Hangzhou 310018, China )

Abstract : The application of morphological semantics to packaging container design reveals intrinsic nature of

packaging by demonstrating language meaning of the packaging container form. The purpose is to design more humanized

and interesting product packaging. The art of using morphological language is a form of rhetoric which consists of four

methods of simile, metaphor, metonymy and allegory.
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