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The Aesthetic Perception of Packaging of Guizhou Maotai
Collective Edition of Chinese Painting Master

Fan Weichao

('School of Packaging Design and Arts Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: Guizhou Maotai collective edition of Chinese painting master can be seen as a cultural collection liquor.
The most prominent feature of its packaging design is the adoption of decorative patterns from painting works of famous
Chinese painters. The aesthetic perception of unique beauty in form, beauty in connotation and beauty in imagery concep-
tion of Chinese painting is reflected in its packaging, which makes it a popular object of appreciation and collection.
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Fig.1 Beauty in form
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Fig. 2 Beauty in connotation
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Fig. 3 Beauty in imagery conception
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