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Discussion on the Creative Design of [Phone Shell

Qi Hongyuan, Wang Meiyan
(' School of Packaging Design and Art> Hunan University of Technology, Zhuhou Hunan 412007, China )

Abstract: The creative design of the Apple mobile phone (iPhone) shell captures many creative elements such as rich
implication in expression, novelty and surprise, the odd color matching, selection of healthy and environmental friendly
materials. A wide variety of mobile phone shells are designed to meet consumers  psychological needs of pursuit of
individuality and self-realization. The success and popularity of iPhone shells demonstrates the prospects for creative
design.

Key words iPhone shell; creative design; creative elements

0 3= Bt TR EERIEA, 0 R
BT G, B RSOk R, Mg 2 M E

FEATRT LB A MMM . MM REA SRR, BARSRE SN, ARk
WL, EAER, EIREEEE TR v B AR 557 HORmANE . 456 “QIEBat” kit E " 5EH,
&, BRSSO, BN AR IR REREMRRT A BB AR AT, R AR
FEA LR B EZ —, W RE I AT AP LLFHLNE], 1220074 1 H 9 HZHiT, AiTiE R
TWEMEN, THRIA TS AREYE, HAetgiHE AT Y O] B R A T B shiE s A, JF
WA % MERSILRMAGH kL BALE MR DUk R igY. (HE,
AYRESZ , DT HCAS BIORG P b A3 /2 00 X—K, PRAFANEREPATELRFER - FTilE
Bifi 5 tHE A Tl AR st % J , KR R I ATHEH iPhoneo iPhone FFE LT . AT L5 5 iPad

KRB : 2012-10-26

EE B « ABL04E (1988-), %, WVERIEAN, 1R Tk K= +A, FBWFIEH 10 EARBE DI 38 530k,
E-mail: 605804982@qq.com

BISMER : E3EH (1974-), 2o, WIFGRRINA, IR Do R2H#%, W15, FENEZRBITHLMWHE S50,
E-mail: 1020196432@qq.com



$o 4 TRELIE, 25

WER T B Bt 63

DA TR 38 7 1 A o — 44, TR TR it & 1Y
#2iot. HIF, iPhone &K, BB THATAR
FRHE I EZ AN, BB AR T “37 ik
59 iPhone I ITAMBTEGE R AN RE Ly e —48, 15
B I S E KB PR, T ELE 25 THLECR L 59 A=
R TE KRR, SR TR Tt g —1
WA F-. iPhone MM HIIRE R A V2, Hg F%
B B TR T el A Ry Rl a1 ik
THAE HARAG T4k B AR . SRR TFHL7E =
B AGER TR 28I E0Ek, HMANAER¥RA
JERIR T X AT EE TN H SRR 1 53

1 fIERITHEX

BEERROIE . A%, A, EEmEIR. B4,
W AR A aLEEMmE . Wi AIER
TR E TOREE A a7
PIEff . B2 REE R . Wi, GE
SRR T G HE P B AN 3 9 AR P AR kAN b 4
fif, Sy ER—MERITX, FFRA SRR
MBS — AR
W, SR EAFAENIE A TELEA, iz —Fp
BB B, HRE SR B A JC R S R AL

RtE RN, ARSI REE . AT, Rl
G, XAERIERIHIE TAEE A RS, TRiZ
S kUL, YET AT E— A E A RS AL
o fERXAME S, BIAREE R A B, A
MRATEL LM mE, Fa"4dE -1 NE-
ABNEER . FrLL, A E TR R i it
BF, AREAIE R T SRR P e R B, B
ABEPLMHAR A S R PHE AR . IEMEIE
BT % — Pl A58 BARSR:, RF 2 vl se
T A AR R . SERTFHLE i BRI Bt
DIY (do it yourself. HCBITM) SRR TiX3K.
SERFHLWGE AT H AW 1 CHLERAE ) TR
TR ) hiRiEIES, £ e 3 i 3 A
N Ll AR/ NSEFH, EEEL R
Louis Vuitton 1 Chanel, H 5% Rl 15 1% 25 % 46 F315 50
AN PPIERAVE T IR SR, @it
B mJEHIEREIEE RS, B PR, FERTF
MLFE BB T35 A B 5 2 4k S ki 1) BT 52 i s e
TETFHSN eIt b B 1o B, BOHE 24
B FOEROIEICE, I TR TSNS, &
BT NSO B = O . A, A T
YIS IR ORI RS E R S VIR O §a B[R SRVA % TR (2
RAMPEE R T b, DA™ A4 3D MRk

Ho SERFHLTCOEBIRA T AN S
T SRR, R RA B R . SRR TAL
Fe BT R A SR B, AP E T LB R
MR RN b, AR AL . Gs AR A BT AT
BT RS, WS iPhone THLC RA W
A DX T HA i R T HLTE A e AR Al IR X —
MEAESER AR T BRI BE ST .

a) AUR G b) PIE L o) LA Afr

E1 flExXE

Fig. 1 Creative elements
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Fig. 3 Color matching
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