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On Philosophical Thoughts in Visual Communications of Package Design

Liu Liwe
(' School of Mechanical Engineering, Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract: Termsof astheniaand sthenia, dynamic and static status, body and spirit all belong to Chinese traditional

philosophical categories. Combining thesetraditional thoughtswith thevisual communication design in modern packaging
industry not only helps the artistic design and satisfies the inner demands for the costumers, but also contributes to the
promotion of national philosophical ideasworldwide, thuslaying a solid foundation for the internationalization of Chinese

traditiona thoughts.
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Fig. 1 Package for mineral water
of “PureLove”
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Fig. 2 Package of blue and white porcelain wine bottle
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Fig.4 Package& design for “Bomb” alcohol
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Package & design for “nutrition & bath series”
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