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Ecological Design of IKEA

Li Qin,Wang Janmin
( School of Packaging Design and Art, Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract: Asagood example of Nordic household design, IKEA pursues natural and fashionable style in product
design with low cost, personalized structure design and free, optional purchasing mode. By adopting natural environmental
materials, innovative modding structure and packaging decoration, the ecological design concept is practiced. Through
thisdesign idea, the household culture of environmenta protection, simplicity, fashion and comfort can be transferred to
global consumers.
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Fig. 1 Natural and fashionable IKEA home furnishing
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Fig.3 Pristine IKEA wooden bookcase design
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