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On Effective Information Communication in Product Packaging Design

Wang Jianmin, Wang Baoyi
( School of Packaging Design and Art> Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract: The cognitive psychology of effectiveinformation communication in packaging design is mainly reflected
in perceptibility of design e ements and active processing of messages. Its major elements of design include colour, picture,
modelling, material and characters, etc. which can not only meet people’s aesthetic demand, but also communicate the
product information effectively. Thevisualization of effective information communication utilizesthe acute visual percep-
tion to help consumers obtain and understand the relevant product information, including visual communication of of
declarative knowledge and procedural knowledge. Driven by cognitive motive, comsumers trand ate the information into
declarative knowledge and procedural knowledge of the products via communicating the packaging information into
consciousness level.
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