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Application of Semiotics in Package Design of Women Health Care Products

Wang Xiaoqing
(' School of Packaging Design and Art, Hunan University of Technology> Zhuzhou Hunan 412007, China )

Abstract: The relationship between package design of women health care products and women consumer group is
actually embodied as the semiotic transmission and consumers interpretation of symbols. Therefore, the package design
of women health care products should draw women consumers’ attention via the proper application of figures, colors,
words, material quality and etc. In this way it could satisfy their psychological needs and thereby promote consumption.
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Fig.1 The K brand health care product packaging design
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Fig.3 Mrs oral liquid health care product packaging design
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