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Differentiation and Analysis of Commercial Product Packaging Design and
Other Design During the Period of the Republic of China
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Abstract: Commercial packaging designs, trademarks, product labels, new year painting posters and adverti sement
in the period of the Republic of China all reflect the characteristics of the old times. Although they bear much resemblance,
their differences can till be distinguished through their unique compositions, styles and contents.
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Fig. 1 The pharmaceutical packaging
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Fig.4 “Chinese Work Shop” toy packaging box
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Fig.5 Thepattern of “Three Stars” cosmetics
packaging box and trademark
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Fig.6 “DogHead” hosiery packaging box and

trademark
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Fig.7 Thepattern of dyed cloth packaging pattern
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