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The Application of Folk Art in Modern Package Design

XuQing
('School of Packaging Design and Arts Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract: A lot of inspirations in modern packaging design originate from characteristic features in folk arts such as
ways of thinking in multidimensional space and time, symbolization, balanced symmetrical shape and bright colored appli-
cations with preference of red and yellow color etc.. Using multidimensional spatio- temporal way of thinking with a unique
and wonderful combination in order to seek new composition intention, a flexible and innovative design can be achieved.
Using symbolic way of thinking, various symbolic images in folk arts, especially auspicious signalized artistic image can be
integrated into a variety of packaging designs by highlighting the national style. At the same time, a solemn and elegant
aesthetic experience can be created by using the concept of “round sky and square earth” with balanced and symmetrical
shape in folk arts. Taking reference from the bright colored application with preference in red and yellow color and its
integration with the characteristics of the commodity, a unique form of packaging can be accomplished.
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Fig. 1 Qiuyue huadeng moon cake packaging
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Fig. 2 Prime Wuliangye Liquor packaging
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Fig. 3 The circular symbol of packaging design
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Fig.4 The packaging design of Jiannanchun Liquor
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Fig. 5 Forms of packaging design breaking through

the conventional space
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Fig. 6 Packaging of blue and white porcelain
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