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Visual Design of Furniture Packaging

Yi Xin»> Yu Shen, Ye Fang
( Material Science and Engineering College, Northeast Forestry University, Harbin Heilongjiang 150040, China )

Abstract: Visual design of furniture packaging is an important way to promoting the image of the product and the
company as well as increasing sales. This design consists of five main elements—trademark, structure, color, graph and
text which can be fully used by furniture package designer, aimed at satisfying the visual aesthetics and consumption
needs. A kitchen panel furniture design exemplifies the core value of environmental protection with its focus on trademark
design, combining graphic, color and textual elements while highlighting zero emission of formaldehyde, an eco friendly
feature.

Key words furniture packaging; visual communication design; visual elements; visual needs

Mtk (visual communication design ) & MWEZR A2 il & R ZTE
%a*”fﬁ bju??77gkfgﬁgé§$¢{nJuxﬁjtle o FRHA .
Shtne— b, FR@EmRE sy 1 REERZITHARESR

AN
b EL%% PRI, AR R AR T
BIERSIGRZ 0N R . R ERFKRQIUT 0y ae s gpmrscmnm s 3 0.0 907
R A SRR 2 R 5 EL

f e e PRI N
A TR R RN S R, % gwﬁifﬁﬁiﬁ 0L B AR
BAL AL 5B 2 UM T B B S 4 . o

Wi B - 2012-02-12

EBEN : B K (1986-), F, WIRILILA, RILMORZER AR, SRF ARG, FEOR 10N 56k,
E-mail: xinye20040396@gmail.com

BIEMESE: T M (1956-), B, BRITRRIEN, RICH RZHEZ, B LA, FEAFARM ML TR, KAEK
53, E-mail: yus5601@yahoo.com.cn



58 1l %

E

223

5HAd AR, KRR R
PR TE A IR BT AL O o T S it BRI i i 2 1]
BT O A iR B2 RS, RVPUN RGN R
ERAMNSEE B2 AR RY . RS,
FHAG ) . s, R EUIM
Kl o AER BALRAGE L IR BT 2R R hn 2 3R 02
XA A R RS o N 1 FoR, fEr il b
HA R MRS AR, AT RLSE AT 2 0 i A H
fit L 18 P00 55

1.1

H1
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Fig. 2 Different shapes of furniture packaging
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Fig. 3 The graphic elements of furniture package
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Fig.5 Advertising of kitchen furniture during the world Expo
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Fig. 6 Search for core value
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Fig.7 The package design of kitchen board furniture
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