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Absolute Creative: On the Packaging Design of Absolut Vodka

CaoYan
('School of Packaging Design and Arts Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract : Absolut Vodka experienced the phases from initially not recognized by the market to later pursued by

consumers around the world, it is mainly because of its unique product promotion strategy, particularly the absolute creative

packaging design. Absolute Vodka packaging design adopted traditional bottle shape to reflect absolute art and fashion style

demonstrating diverse geographical cultures and delivering a strong sense of social responsibility, thus highlighting its core

brand value of “pure , simple and perfect”, which helps in establishing the Absolut Vodka brand image successfully.
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Fig.1 Absolute vodka bottle

LA SO VR 7 B A B b R Rl
MTEEH B E, AR B b T ARR T - ]
IRFR - ST RIS A B, R T e R s
AR

2 BXWZAREHE R X

PRI T 1985 TR R 2RI, 1988 4F
HEAW 5, JF H— B AESEH A S G, AT
AR BT O T 145 [ 2R KR A e i B
B, 20 M ZARFABA XA Z— . P& ZARM
B M2z - R ( Andy Warhol ) AJ4EX]
REFIIEA b, bk 4o X R4 IR (anl&l 2 e
L, BRI http://www.haibao.cn/article/69104.htm )
P, IR 1w

2 REZTARRE
Fig. 2 Pop art style

B - TR IR N YRR B A a4 i S
Zi 7 H— Bl R, GBSRORARAERY | iR
AR, RO BT SCA A LAY R, AT
SEIEBAT AT, KIHCR A THMG AR X—
VO T T 4RI 2R ZARIE S, il 4
XFARAE I T4 A i) i 55 AR A A

e, VPR
Z T 2 %R R
) XTI RN
RN Hrp, 5
1 ( Gianni Versace ) ¥
1R ( Tom Ford ) 5%
B R da R T
2508 I v Y 28 B 22 A
s 3 Fron g “sefe i
ok DR L g -
( Gareth Pugh ) XK
FEIB T PR AsE 4
o MFRA SRS

3 R
Fig. 3 Gothic style



54 1l %

S 2012%F

Bt — ST S, R Htk B UG ER RR
TRIAHE , (R R R e 1 AR R . X
CELA AR U 9 2 X PR R AL e e, SE3E
B3 TR R AR A, BIHTRE TR T
Ak A — M By AR IR Z

Fig B 39 B 15 1 R Uil
Skogsberg&Smart 4L XS
RAFFINBE T T 25 80K f
s (Al 4 s o,
AL S R AT Ty
Wedi] - U S 2R B
A, H LR R s

R [T [ A He
af T G L X '
— B T 4R B4 HLUKRR

Fig. 4 Stripe crystal bottle
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commemorative edition packaging
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