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Modern Real Estate Logo Design Integrated with Traditional Culture Elements

Li Yinpu
( College of Mechanical Engineering. Hunan University of Technology, Zhuzhou Hunan 412007, China )

Abstract : Modern real estate logo design has artistic features of unique beauties of symbol, feature, structure and
simplicity. Modern real estate signs are divided into 3 forms of graphic logo, word mark and complex logo. With the references
from the traditional design of graphic language, the combination of virtual and actual forms, the use of hieroglyphs and other

forms, the unique real estate logo can be created in modern real estate design with the integration of Chinese traditional culture.
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