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The Wisdom of the Green Packaging Design
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Abstract: The green packaging design can trigger the emational response of consumers by interesting designs. Novel
packing design structure can reduce energy consumption and pollution in packaging production process while improve the
convenience and interest. Circulation packaging information can be effectively communicated to consumersin order to pro-
mote environmental philosophy. Effective use of packaging waste can achieve humanization and enjoyments on the side of
consumer in the process of packaging recycle. Use of environmental -friendly materials and promotion of cycling package can

be implemented to tap the wisdom of itsdesign.
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Fig. 1 Astroboy candy design
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Fig. 2 The packaging design of ALKAQUA
mineral water bottle
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B 3 SPOONLIDZ kit B3t
Fig. 3 The packaging design of SPOONLIDZ ice cream
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Fig. 4 Squaretoilet paper
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Fig.5 The packaging design of GINA bicycle
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Fig. 6 Building made of Heineken beer bottles
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Fig.7 Thepackaging design of protective gashag
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