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The Individualized Packaging Design for Competition of Homogenous Products

LiYing
( school of Packaging Design & Art, Hunan University of Technology, Zhuzhou Hunan 412007, China)

Abstract : Based on researches on the homogeneity in commodities and market competition due to homogeneity in
commaodity packaging structure designs, the individualized packaging design method is put forward from the viewpoint of
packaging structure design with the considerations on new conceptsand ideas in modern packaging structure design from the
aspects of interestingness, comfort, multi-purpose in order to adapt to the needs of the market economy.
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