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Exploration on Creative Design of Chinese Characters

Mo Yang
('School of Packaging Design & Art, Hunan University of Technology, Zhuzhou Hunan 412008, China )

Abstract: Character creative design is the embodiment both in the innovative spirit and the contemporary design style
and trend. Excellent character creative design is an important approach in business competition. As an important sub-branch in
creative industries, character creative design plays a significant role in promoting national economic development. Character
creative designers have to absorb the cultural nutrition, lay solid foundation, enrich the creative library continuously and use
brainstorming and other methods to obtain good character creative design, meanwhile the principles and techniques of creative
design should also be taken into consideration.
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