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Discussion on Trends and Causes of Modern Packaging Individual Design

Hu Mingfu

( Jiangxi University of Finance and Economics, Nanchang 330013, China )

Abstract: With the increasing differentiation of mass consumer market and the change of consumers concepts, modern

packaging design displays many individual trends such as the artistry of packaging container design, decoration design

traditionalized, design of more human culture structure and so on. The phenomenon implies the causes and influences of

human, society, enterprise and culture factors, etc.
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