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Cultural Connotation Reflected in Modern Packaging Design
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Abstract : From the aspects of national culture, local culture and cultures of time in packaging design, the ways of

seeking inspiration and breakthrough in design and the cultural characteristics of packaging design are discussed, the ap-

proaches to building the bridge between products and consumers and reflecting the cultural connotation of packaging design

are studied from the perspectives of cultural patterns.
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Fig.1 Tea packing
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Fig. 2 Japanese packaging design
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Fig.3 The wine of Hunan Xiangquan
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Fig. 4 Wine packing
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Fig.5 Application of the new material and technology
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