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From “Affection Need  to “Packing Culture”
—Talking about the Designing of Playfulness Packing
LiuSi
( Zhejiang Financial College, Hangzhou 310018, China )
Abstract : The packing design must manifest the dual demands of both material and spiritual for people. The design

should contain more humanities value, reflect the packing cultural system. The playfulness packing design is mainly expressed

through the words and the graphic structures. Based on corresponding examples, some approaches and strategies of playful-

ness packing as biomimetics, systematics and applications of national cultural innovation are proposed.
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Fig.1 Carton packaging design of facial expression
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Fig. 2 Ext interesting packaging design
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Fig. 3 Chinese liquor packaging Dingjin
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Fig.5 Eye film packaging
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Fig. 6 BOSS men's skin care series
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Fig.7 Evian mineral water packaging
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